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Approximately 180 Properties

578,000

FEM

Approximately 78,000 Car Park Spaces

HRFRLTHENEITHEN

A 102 0xen

Private and institutional investors own
MEMEREEEES o

The first real estate investment trust listed in Hong
Kong and currently Asia’s largest REIT in terms of
market capitalisation

35 1,000,000+
e S R AR IR T E EHRK

FEWLHERHER

Total retail floor area of one million square metres

Asset Enhancement Projects
Completed to Date

*D N ZE 2014459 A 30H 1F 2 B Above figures as at 30 September 2014
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LNVAL
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The Link

EHFHA BB ER
Al
FEUL IEEE  ymsAme | AAE
gZ20uf 12014 % 720134
(1) R20145  3A31EL 3A31H 3A31H R20UE  R2013F
N 36318 g §PAR  SISR  3A3A  3A/31A
EAHBIT [EVakiom B iy % %
1-10 25,636 1,393 60.5 55.7 98.7 98.4
11-50 42,303 2,417 45.1 412 95.6 95.0
51-100 19,267 1,245 324 30.0 91.8 91.9
101-163 4,039 271 232 20.8 89.3 89.6
it 91,245 5,326 42.1 38.4 94.4 94.1
(1) TIHRIE20144E3 7 31 .2 F R (5157 32201453}% 31~E| ’
MBS EAZER7N94.4% -
== O S 3 $2013F3H31H EH0.3%
SEYMASHEBEUE * °
o sl A EREETE
N . A
BENUE  HENF ).
20145 M 2013% 3A31A 3A3IE  R20uE
3A31R 3A31A ILFE IR 3A31A
% % % % %
Gk 96.6 96.3 25.8 24.7 82.1
HEVERTHT | VR RYAr 82.4 82.0 25.1 28.0 8.9
HE | BA . hELREERE 86.3 86.0 14.1 10.0 9.0
J<87s 94.4 94.1 25.7 24.6 100.0

(1) BI85 EL
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BEREAEERESLHASREERXTHNZET

(R2014%FE3H31H)

HEAHEE o5 O A P SRR T

B4 H(%) HARE 2 (%)
e 24.9 29.5
BT KA 22.9 19.2
EEYERTTE /| VRS 14.3 7.8
AR5 11.1 9.7
MATFHE . BT bFESER. BEESUAR 8.3 5.9
HE /B . HhELEREERM 1.3 8.3
H A 17.2 19.6
st 100.0 100.0
iz

(1) IR E FHAAN Has RSG /i IR R 52 i
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YA ZE A7 FH 2 (%) 88.1 835
FMEEME A WA ET) 1,566 1,378
VN F 500 EE 2R (90) 69.1 65.5
FNEEAEMEE (TG 235 192

FEGHERZRES

(20144F3H31H)
100%

90%
80%

70%

60%

50%




RSN Fe BT & T A v AV [k T et

BUD K

W BT

180 - 45 o

160 - 40 -

140 - 35 Y _\_2%0_%0

120 - 30 -

100 - 25 -

80 20

60 - 15 -

40 - 10 -

20 - 5 -

0 0 .
MEERE  09/10 10/11 11/12 12/13 13/14 1038 11€38 12538 1338 14%3R8
SEEARER +20.7%

Notes:

(6]
@
®
(©)

Compound average growth rate (‘CAGR”) of annualised distribution per unit (“DPU”) since listing in November 2005.

Increase in NAV per unit since listing represents the change in NAV from 31 Mar 2006 to 31 Mar 2014, after restatement due to change in accounting policy.
Before adjustment of unit buybacks.

A combination of unit price appreciation and distribution paid out since listing in November 2005 to 15 September 2014.
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(CEIT)
25,000 2013
. N P
2013 22,500 .B 7
" IREETSE) h
/ L 129
Iy 20,000
o / 17,500
Zh —F 15,000
2009 2010 20m 2012 2013 009 22000 20m 2012 201
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20012 20114F A\ O fI#38
Population Change, 2001-2011

X &aX

District Council District

20014 HI N 1 B3 aE s 45 R 4\ B BB
Population and Proportion of Population by Age Group, 2011
0.3% ¥PH Sha Tin 630273 e e 33% BRI
10.6% B Kwun Tong €@ 622152 2 [ BeR oo [
-4.6% A [X Eastern 588 094 uw [ sew 5% RGN
28.8% JGEA Yuen Long 4@ 578520 pe om0 e
7.1% ¥ Kwai Tsing 511167 e s o [N
-0.3% $5[] Tuen Mun 487 548 e ome e [H
33.2% Fi% Sai Kung <€EEE 436 627 |EE0iSE ISR os
-5.5% # KAl Wong Tai Sin 420183 [low 1w wa . se [
7.7% wK¥E Sham Shui Po 380 855 Cosom son (NS
-1.0% L, Kowloon City 377351 s v [HEEH BN
9.9% J4RHE Yau Tsim Mong 307 875 [BREEE S Population Change, 20012011
10.6% 38 Tsuen Wan 304 637 SRS oo nerse
1.8% JEX North 304 134 |BRSEIIETEN S e Deerease
o j(iﬁ Tai Po 206 803 uaam e W B Al A O E ]
-4.0% 3 [X Southern 278 655 e e we [l
-4.0% HF X Central & Western 251 519 [N ohos
-8.7% #E4F Wan Chai
63.1%
-15 0 15 30 45 60 73

10%
& 4 tk Percentage

Proportion of Population by Age Group
m<l5

Cosam son R

9%

152 608
B 5 Islands <4

15-24
o s e
5% 13%

141 327 | N Ts@ wa b

02544

4564

BORLRIR UM SE Ak
W63+

P.20

H

/=
The Link




FEANOGTHEF

A S —
DEI:The Link

A O Population
ANOK

Population Growth

H B HLAR P PRI K R (F 5 5%)
Millions Average Annual Growth Rate Over the Past 5 Years (%)

7.07
6.41 6.71 6.86

6 L
4 4 L
2 A L
0 - T T T T T T o
1981 1986 1991 1996 2001 2006 2011
N T LA TR KR
Population Average Annual Growth Rate Over the Past 5 Years (%)

FORLRIE:BURF SE Ak

J5 & Housing

# P BRER| A O A
Distribution of Population by Type of Housing

T 4) tbPercentage
100
GIEEEDE R R
Non-domestic Housing/
Temporary Housing
80
AN ATES R
60 Private Permanent Housing
10 ) B
Subsidized Home
Ownership Housing
20 WAEHLRR
Public Rental Housing
0
2001 20006 2011



=

Z:[:,}J':‘:F / 13'2 ﬁﬁ%unk

)5 B IR J B i BUR S52RA R 4 2 48 A P TT
Avg. Monthly Household Expenditure by

Commodity/Service Section by Type of Housin

T BRI 55 AR 4 AR P IF X

Household Expenditure by Commodity/Service Section

m X \WTransport
. . .
IKEClothing & Y {£Z Housing
footwear, 4%_  pyrable goods, Z2I4) mm ZLIARS5 Miscellaneous Services
4% Miscellaneous Efth Others

JR;EAlcoholic

drinks & tobacco,
1%

0,
goods, 4% = Em(AEEINEARE) Food (excluding meals bought away from home)

Z@Transport, BEm(5r ) Meals bought away from home

BT MSRK 8% 100%
Electricity, gas &
water, 3% 90% -
80% -
RIS ’
Miscellaneous 70% - 15%
services, 16%
60% -
20%
50% - 14%
17%
0f
40% 15%
30% - 15%
20% -
10% -
0% -
YORDRUE: BURF St - NEFRE BB R WABE
(CEFENE-FEES TG E LEITH N RETEN) 2011441 iR Public Housing  Subsidised Housing Private Housing

(HK$10,569) (HK$19,288) (HK$28,715)
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Retail Valuation &L

(HK$’M 3&BME AT
100,000 - +153% I
90,000
80,000 - AE projects
Fin te I
70,000
60.000 \ 67,939
50,000 . e
, . AE projects Velue
w0000 26105 Ve Creation
30,000 - A= e
20,000 ~ 26,591 :
AS Projscis \ o3 304
10,000 - Gl El >(+1215%)
; }9513 [LAE project =7 I
As at BZE Mar 08 Mar 14

Property Ranking by Valuation Top 10 pl1-50 50-100 Beyond 100
LU/E SR/ llojqu\] 11-50py 50 - 10004 " 10014

Valuation of enhanced assets outperformed remaining portfolio
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P HEERAL R Customers’ Satisfaction Survey Results (7% & )

100.0% 91.0%

86.0% 84.0%
) 83.0%
79 7% 79 0%
78.0% 75.0% 73.4% 71.2% 70.0%
: | | | | | | I
U-U% I : T 1 1 1
Wo Che '

Tai Yuen Butterfly  TinYiu Cheung Fat Stanley Siu Sai Chm Yuen Ta| WD Wnng Ta| chfl_c Fu
rket > 7 W 5 /\‘:b
A Eﬂ; ) g RE kxR AR Ve BE e B
AJTL Before AE 1 After AE
F ®RIET  R#’AR

Note: Figures representing percentage of respondents with satisfaction level in the top two scores on a five-point scale survey
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Tin Shui

we | WUWM 2014 Market Gold Awards”

WUWM

World Union of Wholesale Markets

Promoting wholesale and retail markets world-wide
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The Link's Chairman Nicholas Robert Sallnow-Smith, The Link's CEO George Hongchoy,
The Link's CFO Andy Cheung and Tesla Motors' representatives helped promote
sustainable development at the opening ceremony.

IR RS RBRRA 245 - B3| EFETRINS
Stanley Plaza was transformed into a technology exhibition venue, attracting more than
10,000 inquisitive visitors.

#H I Model SEZBEF R & TR R RRHIRAR -
Tesla Model S electric sedan digplay model was exhibited at Staniey Plaza where the
test drives was carried out during the exhibition period.

The Link

~

[ The Link x Tesla Technology Drives] [E&

PLEXEEREHEHEHHINERAE - BYRRRR RE FHFXIL BB AR B 5 R R HE 3 7] K542
K& KRB LRS-

The Link partnered with renowned electric vehicle manufacturer Tesla Motors for the first time to present an exhibition
showcasing the role technology plays in conserving our natural resources and supporting sustainable development. With
interactive games and educational kiosks, the exhibition drew more than 10,000 visitors.
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The Link, Lamborghini Hong Kong and international public art event Cow Parade came together for the first time to create an event
with sizable charitable impact. Life-sized cow sculptures designed by famous artists were auctioned for charity. A parade and
exhibition of Lamborghinis, worth well over HK$100 million in total, attracted supercar fans and spectators as well as significant

international media coverage.
01 EHFFRAL T RWORTHE BT LR LS BEEBTRAR « RE
EERERETRHFABAA -
The opening ceremony at Staniey Plaza was officiated by management from The Link
\ and Lamborghini HK, superstar Aaron Kwok and other luminaries.

\ 02 HETEEYT [REVLS] BEAS - SUAMEMELNER - AR2%E
#8217 TEA -
Hong Kong's first cow sculpture charity auction raised HK$821,000 from generous
donors.

4 P —
W W 03 LA FENEFNBEZARONET BR [RERRY]  H TR GRE
N AN

The Link Invited five Internationally renowned artists to create five, life-sized cow
sculptures, which were exhibited in Stanley Plaza.

%E [FRERsRY| BRZ LEEERBMELFRMAIL L AEFA - RIIARHER
2 e

Lamborghinis emblazoned with the cow sculpture designs were aiso unveiled during the
opening ceremony, attracting huge crowds.
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01 BFEARRRERTH AR AZBNEFREENHREETRN -
Each year, WOFAM brings many world-class chefs to demonstrate their cooking skills.

= - == 02 EERPETE QSHUAR - MMER - BENERE -
‘ E ‘ I I WOFAM's jam-packed programme of fun and exciting activiies, such as a speed-drinking contest, was very popular.

A

&
b7

03 ASHESAH [SEAXEREE%Pang Show] HREERY « SESANRETES -
Korean hit musical comedy show, Pang Show, had the audiencs in awe.

FOMNEBRELARBZ [EEZBESA] - WERRNIER - THRES 5
R EXBEEBEREFRREFRSERRR - KRS ABA REINERETHE
Rl {2t T EAME2E -

As part of Hong Kong Tourism Board’s Hong Kong Wine and Dine Month, Stanley
Plaza hosted the World of Food and Music (WOFAM,), bringing together world-class
music performances with gourmet food and wine experiences. The event spurred
spending from jubilant crowds of locals as well as tourists.
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The Link x Commercial Radio

30-Hour Low Carbon Campaign

GUCLSH L ® A ERITEBEH MNESRS/N LR NN EBINMRIES) -
%5|308A 8 2 E THUCM T 7N TRES B - BB ADI
M—RABREERWSSHP - NBREHTS - EXKENRE 7
MR SRR - EEINRET AR BOE R

The Link partnered with Commercial Radio to organise Hong Kong's first
30-hour marathon green event, where a total of 30 teams traveled to 7 of The
Link's shopping centres to complete a series of low carbon missions.
Commercial Radio DJs and a group of singers were on hand to cheer for the
teams and raise awareness for environmental protection. This large-scale
environmental event not only had a positive social impact but also increased
traffic and spending at our shopping centres.

LW

it

/N
DE]\_"r—h_e—Link

- b
i

ERiER MER=ABERE] TOCMTRESHAT -
The closing ceremony for The Link's 30-hour Low Carbon Campaign was held at Lok Fu Plaza,

30RA [MERKBAEE) ESMUCIANTT [EMEHHER) « F5 LIRFOR 018 R E M
A total of 30 Low-Carbon Teams participated in a series of Low-Carbon Missions at various The Link shopping centres, testing their creativity and teamwork.

[ERBAT] FEABEHHAE - KIRKPEFAL -
Low-Carbon Teams got a chance to experience the benefits of low-carbon transportation by traveling In electric vehicles.
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The Link Chinese New Year Bike Parade and
Dragon Dance

BETRERFEAENLBEIRSUNANBTELRES) - B
—F—EREERSRE - B ENBITEEFETREINER -
LETEEFBALR « EHHK  RMARFREKERE - BY
UL AR RABAIES -

The Link’s iconic Chinese New Year bike events are one-of-a-kind in
Hong Kong. The activities create exciting experience for cycling
enthusiasts, promote cycling as a fun part of a low carbon lifestyle, and
further support The Link’s sustainability efforts.

o1

[RE@|AL | RYCCHIREMED - BEFY=TARKRKET - SHRARFH -
The Link CNY Dragan Dancs is ane of The Link's iconic events. On the third day of Chiness New Year, the unique bike dragon dance brings good fortune to residents
of different dlistricts sach year.

[REATAE| RRSMETRERSELRE  BENEL IR TRHELRODUTES
As part of The Link’s efforts to cultivate a culture of sustainability, The Link Chiness New Year Bike Parads encourages participants to adopt a low-carbon, green
Iifestyls.

PR IRETRIEN - (B MEAERE - TBRSTERY -
Along the route are many good luck stations squipped with windmill toys or drums and other symbolic lucky charms. P.82
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The Link Tenant Academy

SULRSIRY [YULA/F¥E | - THEALLRRE  THRSTRHAEE  UFERAFF
BRI BEESD  ULFRERGEBMPRS -

The Link established “The Link Tenant Academy” to provide free seminars and workshops on a range
of retail operations and management topics to help tenants continuously improve their business skills
and enhance their competitive edge in the retail market, and as a result, creating value for every
stakeholder.

01802 [YCAFEY] BRTARRS FLER  RBH/AID «
The Link Tenant Acadermy, which invites experts to share their knowledge and experiencs, is very
popular with tenants.

03

TCAEFEY] MoEr RRRRERTRREHRT  BBESARS ) -
The Link Tenant Academy helps tenants enhance thelr competitiveness by relaying the latest
market trends and business skllis.
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To raise the profile and image of our fresh markets and attract
a broader shopper base, The Link partners with celebrity
chefs to share their food expertise as well as demonstrate
their latest culinary creations in our markets. We also
stimulate spending with attractive recipe cards and sales
promotion programmes.

o / _ 60

MARK .qb(

\I‘“‘“‘

SUCEN T T HH¥N SRS KAHRREVES) « RIROH%
The Link boosts spending at Its fresh markets with many attractive sales promotion

programmes.
02 BRI - HREBHGEIE RARRA M)

/nr 7 Rl E - Celebrity chefs took shoppers around the fresh market and share their shopping tips.

™ Eﬂif TR AR y

03 HOFEMHARY (AWME | - hEFSRMER REEOR RN T -
The first to establish a Master Chef Kitchen In its fresh market, The Link brings well-known

chefs to share their cooking tips and culinary experiences with shoppers.
/) | l.l m ED : 04  ELSEEAEMESRRMLRTECOMTHFRER o

The Link partnered with celebrity chefs to create a variety of recipe cards that were distributed
at The Link's fresh markets for free.
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MEMBER OF
Dow Jones .
Sustainability Indices L & . P
In Collaboration with RobecoSAM «» FTSE4Good \ 2013
N 20LME L — \ )
SR IR TR S R T A S SR AL 2 B A DOLA4FAE SR BHI FTRFEEVERT A
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The Link
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Disclaimer 2 == 0B

The Link

B This document has been prepared by The Link Management Limited in its capacity as the Manager (the “Manager”) of The
Link Real Estate Investment Trust (“The Link REIT”) solely for use at the presentations/meetings held and may not be
reproduced or redistributed without permission. Neither this document nor any copy may be taken or transmitted into or
distributed, directly or indirectly, in the United States or to any U.S. person (within the meaning of Regulation S under the
United States Securities Act of 1933, as amended). Neither this document nor any copy may be taken or transmitted into
or distributed or redistributed in Canada or to the resident thereof. The distribution of this document in other jurisdictions
may be restricted by law and persons into whose possession this document comes should inform themselves about, and
observe any such restrictions. By attending this presentation/meeting, you are deemed to agree to be bound by the
foregoing restrictions and represent that you have understood and accepted the terms of this disclaimer. Any failure to
comply with these restrictions may constitute a violation of applicable securities laws.

B All information and data are provided for reference only. All opinions expressed herein are based on information available
as of the date hereof and are subject to change without notice. The slides forming part of this document have been
prepared solely as a support for oral discussion about The Link REIT. No representation or warranty, express or implied, is
made as to, and no reliance should be placed on, the fairness, accuracy, completeness or suitability of any information or
opinion contained herein. None of The Link REIT, the Manager, or any of its directors, officers, employees, agents or
advisors shall be in any way responsible for the contents hereof, nor shall they be liable for any loss arising from use of the
information contained in this presentation or otherwise arising in connection therewith.

B This document may contain forward-looking statements. The past performance of The Link REIT is not necessary
indicative of the future performance of The Link REIT and that the actual results may differ materially from those set forth
in any forward-looking statements herein. Nothing contained in this document is, or shall be relied on, as a promise or
forecast as to the future.

B This document does not constitute an offer or invitation to purchase or subscribe for any securities of The Link REIT and
neither any part of it shall form basis of or be relied upon in connection with any contract, commitment or investment
decision whatsoever. No action has been taken or will be taken by The Link REIT, the Manager or any of its directors,
officers, employees, agents or advisers, to register this document as an offering document or otherwise to permit public
distribution of this document.
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Thank You!

ISPARF O

Head Office:

itk F LTS BI#71005 Landmark East %28 &k JE 334

Address: 33/F., AXA Tower, Landmark East, 100 How Ming Street, Kwun Tong, Kowloon, Hong Kong
H g Tel: (852) 2175 1800

M hEWebsite:  http://www.thelinkreit.com
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